Crafting Effective Research
Projects in Hospitality & Tourism

Welcome to HTM401: Research Methods in Hospitality & Tourism Management. This
presentation provides a comprehensive framework for developing, conducting, and
presenting research projects that address real industry challenges.
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Research Project Overview

01 02 03

Research Proposal Project Execution Results Presentation

Identify business problem/opportunity, establish Literature review, methodology development, Professional delivery of findings, implications,
aims & objectives, select appropriate topic, and data collection, and analysis and recommendations through visual and verbal
create action plan communication

This structured approach ensures your research is relevant, rigorous, and valuable to industry stakeholders. Each phase builds upon the previous,
creating a cohesive research narrative that demonstrates your analytical capabilities.



Phase 1: Identifying the Business Problem

Your research begins with identifying a significant challenge or opportunity within
hospitality and tourism that warrants investigation. The problem must be:

¢ Industry-relevant - addresses current hospitality or tourism challenges
o Data-supported - backed by preliminary statistics or trends

¢ Contextually grounded - considers market conditions, competitive landscape, and
industry evolution

+ Specific enough to be addressed within project constraints

¢ Broad enough to yield meaningful insights

Example: Investigating the impact of contactless

technology on guest satisfaction at mid-scale hotels



Developing Aims & Objectives

Primary Aim SMART Objectives

Your overarching research purpose that directly addresses the .
identified problem/opportunity

Example: "To determine how implementation of contactless check-in .
affects guest satisfaction scores and operational efficiency at select-
service hotels.”

Specific: Target precise aspects of the problem
Measurable: Quantifiable outcomes
Achievable: Realistic within constraints
Relevant: Connected to industry needs

Time-bound: Completed within academic timeline

[ Strong objectives form the backbone of your research design and methodology. They guide every subsequent decision in your project execution.



Factors in Selecting Your
Research Topic

Organizational Relevance

Research should address practical challenges facing hospitality businesses or
destinations. Consider partnering with local hotels, restaurants, or tourism boards to
ensure your work has real-world application.

Resource Availability

Assess access to necessary data, industry contacts, and research tools. Projects
requiring proprietary data or extensive field research may need additional planning
or partnerships.

Feasibility Within Timeframe

Be realistic about what can be accomplished in one semester. Longitudinal studies
or projects requiring extensive data collection may need scope adjustment.

Personal Interest & Expertise

Select topics that leverage your background knowledge and maintain your
engagement throughout the project lifecycle.




Creating an Effective Research Action Plan

Methodology Selection Timeline Development

¢ Quantitative: Surveys, experiments, statistical analysis
¢ Qualitative: Interviews, focus groups, observation

¢ Mixed Methods: Combines both approaches for comprehensive
insights
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¢ Required technology and analytical tools

e Personnel/collaboration needs
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Create a visual representation of your project timeline with clear
milestones, dependencies, and deadlines. This Gantt chart approach
helps identify potential bottlenecks and ensures steady progress.

Your action plan should include contingencies for common research challenges, such as low survey response rates or difficulties accessing key
stakeholders.



Executing Your Research Project

Research Questions & Hypotheses
Background & Literature Review (300-400 words)

o Develop specific, testable statements
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Identify gaps your research will address

Establish theoretical framework

Data Collection & Analysis
Methodology Implementation e Organize data systematically

e Select appropriate sampling method « Apply appropriate analytical tools
» Design data collection instruments « Interpret findings in context

e Address validity and reliability

o Consider ethical implications



Data Collection & Analysis Best Practices

Data Collection Methods

Method

Online Surveys

Semi-structured
Interviews

Secondary Data
Analysis

Observation

Ensuring Data Quality

¢ Pilot test all instruments

Best For

Quantifying guest
preferences

Deep insights from
managers

Industry trends,
benchmarking

Service delivery
assessment

¢ Maintain systematic documentation

e Use triangulation to verify findings

Limitations

Low response rates

Time-intensive

May lack specificity

Observer bias

Analysis Approaches

Quantitative: Statistical analysis (SPSS, Excel) for identifying
patterns, correlations, and significance testing

Qualitative: Thematic coding, content analysis to extract
meaningful insights from textual data



Presenting Your Research Findings

Presentation Format

Maximum 12 slides (concise and
focused)

Professional design with consistent
branding

Balance of text and visuals

Speaker notes for each slide (max 500
words total)

Visual Elements
o Data visualizations (charts, graphs)
¢ Infographics summarizing key findings

¢ Relevant images that enhance
understanding

o Highlight key statistics with color and
size emphasis

Content Structure

Clear introduction of research problem
Concise methodology summary

Emphasis on key findings and
implications

Actionable recommendations with
justification

Suggestions for future research



Keys to Research Success

Final Recommendations Evaluation Criteria

- Allow time for unexpected challenges and revisions Your research project will be assessed on:

- Keep your research problem and objectives central

to all decisions ] 25%

- Consult with instructors and industry contacts Problem Relevance

throughout the process

_ o _ Industry significance and connection to hospitality/tourism
- Detailed records simplify analysis and

writing

- Delivery matters as much as content _ 30%
Methodology

Appropriateness and execution

) 30%
Analysis & Conclusions

Depth of insight and practical value

) 15%
Presentation

Clarity, professionalism, and engagement

Questions? Contact: Dr. Williams at jwilliams@university.edu | Office Hours: Mon/Wed 2-4pm | Room 302B



